
With ire being directed at larger banks, community banks are making 
a push for their customers.

BY LISA BROWN • lbrown@post-dispatch.com > 314-340-8127

When Carrollton Bank opened its new 
branch in Clayton this fall, the bank 
sent out a mailing to 20,000 households. 
Tucked inside the note from its chief exec-
utive was an unusual promise: a free apple 
pie from a local bakery.
	 Since last month, Carrollton has given 
out dozens of pies, kept at the Clayton 
branch in a warmer, to those who opened 
new accounts.
	 The small-town, Andy Griffith vibe was 
intentional. The employee-owned com-
munity bank with nine branches was try-
ing to set itself apart from large national 
banks that have drawn flak in recent years 
for shaky mortgage underwriting practices 
and more recently, bank fees.
	 “It’s hard to impose fees and hidden  
service charges and try to slip them by 
customers when you’re a small enough 
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FIVE QUESTIONS
Clark Wolfsberger, owner of Big Quark, finds new
energy in a drink that promises to enhance one’s
sleep. Page B5

*Automatic payments from a U.S. Bank package required. Rates as low as 2.99% APR are available for 3-year auto loans $10,000 and higher at 100% loan-to-value (LTV) or less. Rates as low as 3.99% APR are available for 5-year auto loans $10,000 and higher at 100%
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The basketball hoop looming 10 feet over the mid-
dleof theBentonParkmarketingfirmoffers thefirst
clue that goBRANDgo! is not exactly your grandfa-
ther’s St.Louis business.
Clue 2: A culture that encourages employees to

bring their dogs towork.
Clue3:Aworkplace thatblares rockmusic (asop-

posed tomind-numbingwhite noise).
For the better part of two years, local economists

have predicted that the end of the recession would
hasten a foundational shift from the corporate and
manufacturing empires that have traditionally
dominated the area economy to small, innovative
start-ups that provide a handful of jobs.
Right on cue, the future is unfolding in a re-

habbed brick, three-story office tucked into the
Benton Park residential neighborhood where

Young, hip
and hiring

BY STEVE GIEGERICH
sgiegerich@post-dispatch.com > 314.340.8172

Partners at Benton Park marketing
startup make work transparent, fun.

Despite what youmay hear from politicians,what’s
good for your family isn’t necessarily the same as
what’s good forAmerica.
I point this out because theHouse of Representa-

tives is scheduledtovote todayonabalancedbudget
amendment, one of the most dangerous ideas to
comeoutofWashington in a long time. Its support-
ers bring up the household budget analogy all the
time.
If Joe and JaneAveragemustmake expensesmeet

income, they argue, then so shouldUncle Sam.This
logic, though,has a couple of huge holes.
First,householdsdon’tbalance theirbudgetsyear

in and year out. They borrow for big expenses like a
house or a car. They draw down assets — pursuing
deficit spending!—when a child heads to college.

Balanced
isn’t better

DAVID NICKLAUS
dnicklaus@post-dispatch.com > 314-340-8213

Keeping U.S. to a household’s budget
could bring economic calamity.

Metropolitan Urological Special-
ists PC, a leading St. Louis area
medical practice, appears to be
digging itself out of a $1.3 million
tax problem.
Public records filed this year

indicate that the Chesterfield-
based medical practice and its
property affiliate —Metropolitan
Urological Properties LLC — has
owed at least that much in de-
linquent federal, state and local
taxes, interest and fees.
Metropolitan, which operates

a sexual health clinic and offers
surgery and radiation treatments,
has about a dozen physicians.
The medical firm has an imaging
center, a laboratory, and doctors’
offices at various locations in
Crestwood, Creve Coeur, Floris-
sant and Chesterfield, including
offices on the campuses ofMercy
Hospital St. Louis and St. Luke’s
Hospital.
Metropolitan’s new interim

chief executive, Bob Lawson, and
several doctors did not respond
to requests to comment.Thefirm
referred questions to its attorney,
Mayer Klein. The medical firm
has substantially paid down its
tax liabilities in recent months,
Klein said. He would not specify
Metropolitan’s remaining bal-
ance of delinquent withholding
taxes, he said, because the com-
pany is privately held.
“Metro is strong and very suc-

cessfulandaverysolidcompany,”
Klein said. “I’m aware of our fi-
nancial condition, and we do not
have any tax concerns.”
On Sept. 16 of this year, the

Firm
gains
on its
taxes
Medical practice makes
progress on liabilities.
BY JIM DOYLE
jdoyle@post-dispatch.com
314-340-8372
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Scott Larson, the regional president of Carrollton Bank in Clayton, arrives at work with a handful of pies. The bank gives fresh pies to
customers who open new accounts at the bank. “It’s a nice touch,” Larson said.

When Carrollton Bank opened
its new branch in Clayton this
fall, the bank sent out a mailing
to 20,000 households. Tucked
inside the note from its chief ex-
ecutivewas an unusual promise:
a free apple pie from a local bak-
ery.
Since last month, Carrollton

has given out dozens of pies,
kept at the Clayton branch in a
warmer, to those who opened
newaccounts.
Thesmall-town,AndyGriffith

vibe was intentional. The em-
ployee-owned community bank
with nine branches was trying
to set itself apart from large na-
tionalbanks thathavedrawnflak
in recent years for shaky mort-
gage underwriting practices and
more recently, bank fees.
“It’s hard to impose fees and

hidden service charges and try
to slip them by customers when

you’re a small enough bank that
you see them in the bank every

day,”saidCarrolltonBank’s chief
executiveThomasHough.
The Southern Illinois bank

was founded by Hough’s great-
great-grandfather, a point the
bank stresses. It is based in Car-
rollton, about 55 miles north of
downtownSt.Louis.
Community banks in the U.S.

make up the vast majority of
banks but hold far fewer depos-
its than the big banks. The 6,217
community banks as defined by
theDoddFrankAct—thosewith
under $10 billion in assets—had
a combined $2.2 trillion in as-
sets at the end of September,
according to the Federal Reserve.
In comparison, the 80 banks not
classified as community banks
had$10.2 trillion inassets.

‘SMALL’ IS SELLING FOR BANKS

With ire being directed at larger banks, community banks are making a push for their customers.

BY LISA BROWN • lbrown@post-dispatch.com > 314-340-8127

Each pie given out by Carrollton Banks has this sticker that explains
the history and philosophy of the bank. Carrollton, which has nine
branches, is owned by its employees.

ArchCoalInc.,thenation’ssecond-largestcoalproducer,plansto
investasmuchas$300millioninanundergroundmineinSouth-
ern Illinois, amove that could eventually employ 250people.
Creve Coeur-based Arch already has some of the permits

needed for theLostPrairiemine innorthernPerryCounty,though
the company doesn’t have a timeline for completing the project,
spokeswomanKimLinksaid.
“Full-scalemine developmentwill not commence until there is

provenmarketdemandandsalescommitments,”Linksaid.
Archexpects toproduce800,000tonsof coal in thefirst yearof

operation at the mine and increase production to 3.5 million tons
within 5 years, according to a permit application filed with the
ArmyCorpsofEngineers.
The coal to bemined at Lost Prairie is verymarketable because

it has a lowchlorine content,meaning lessmaintenance forpower
plant boilers, Link said. It could also help utilities meet expected
newemissions requirements.
Theminewouldoccupy440acresofan848-acresitenorthwest

of Pinckneyville. The company said it may begin site preparation
androadconstructionwithinayear.
Thecompanymaintainsvastcoal reserves in the IllinoisBasin,a

coal producing region that covers parts of Southern Illinois, Indi-
anaandwesternKentucky.
Arch Coal has a minority stake in Knight Hawk Coal LLC, a

Southern Illinois coal producer. In June, Arch acquired the Viper
mine in Sangamon County through its $3.4 billion purchase of
InternationalCoalGroupInc.

Arch plans S. Illinoismine
BY JEFFREY TOMICH • jtomich@post-dispatch.com > 314-340-8320

See JOBWATCH • Page B5 See NICKLAUS • Page B4

See TAX • Page B4See PIES • Page B4
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Scott Larson, the regional president of Carrollton Bank in Clayton, arrives at work with a handful of pies. The bank gives fresh pies to
customers who open new accounts at the bank. “It’s a nice touch,” Larson said.

When Carrollton Bank opened
its new branch in Clayton this
fall, the bank sent out a mailing
to 20,000 households. Tucked
inside the note from its chief ex-
ecutivewas an unusual promise:
a free apple pie from a local bak-
ery.
Since last month, Carrollton

has given out dozens of pies,
kept at the Clayton branch in a
warmer, to those who opened
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you see them in the bank every

day,”saidCarrolltonBank’s chief
executiveThomasHough.
The Southern Illinois bank

was founded by Hough’s great-
great-grandfather, a point the
bank stresses. It is based in Car-
rollton, about 55 miles north of
downtownSt.Louis.
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make up the vast majority of
banks but hold far fewer depos-
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bank that you see them in the bank every 
day,” said Carrollton Bank’s chief executive 
Thomas Hough.
	 The Southern Illinois bank was found-
ed by Hough’s great-great-grandfather, a 
point the bank stresses. It is based in Car-
rollton, about 55 miles north of downtown 
St. Louis.
	 Community banks in the U.S. make up 
the vast majority of banks but hold far few-
er deposits than the big banks. The 6,217 
community banks as defined by the Dodd 
Frank Act — those with under $10 billion 
in assets — had a combined $2.2 trillion 
in assets at the end of September, accord-
ing to the Federal Reserve. In comparison, 
the 80 banks not classified as community 
banks had $10.2 trillion in assets.
	 And most community banks, 91 
percent, have assets under $1 billion,  

according to the Independent Commu-
nity Bankers of America, a trade group  
based in Washington.
	 Many community banks are now em-
phasizing their small size now to attract 
customers. These banks have always tried 
to sell themselves on their hometown 
roots, but the simmering anti-Wall Street 
sentiment is driving many to ratchet up 
their sales pitch.
	 “To a community bank, you’re a name, 
not a number,” said Jerry Sage, execu-
tive director of the Missouri Independent  
Bankers Association, which represents 176 
small banks.
	 However, Bank of America, the second-
largest bank nationally and in St. Louis, 
disputed that characterization.
	 “It’s important to keep in mind that we 
are a national franchise operating locally,” 
said Bank of America spokeswoman Diane 
Wagner. “We have deep roots in St. Louis 
and are a major employer and provide phil-
anthropic and volunteer support to several 
area nonprofits.”
	 A spokeswoman for Minneapolis-based 
US Bank, the largest bank in the St. Louis 
area, countered that it is growing both its 
deposits and lending and has maintained 
the loyalty of its customers.
	 “Besides offering value with our rela-
tionship accounts, I think we are seeing 
an increase because customers today value 
convenience,” said US Bank spokeswoman 
Lisa Clark.
	 Both banks also stressed their extensive 
branch and ATM network, and online and 
mobile banking services.
	 Still, community banks sense an op-
portunity. A new campaign launched last 
month called Go Local, is seeking to capi-
talize on consumer backlash against big 
banks.
	 Developed by the Independent Commu-
nity Bankers of America, who has nearly 
5,000 member banks nationwide, it urges 
people to switch to a locally headquartered 
bank.
	 The campaign overlaps with Bank Trans-
fer Day, a Facebook-promoted effort cre-
ated by a California woman who urged 
people frustrated with bank fees to open 

Scott Larson, the regional president of Carrollton Bank in Clayton, arrives at work with a  
handful of pies. The bank gives fresh pies to customers who open new accounts at the bank. 
“It’s a nice touch,” Larson said.

PHOTOS BY LAURIE SKRIVAN • lskrivan@post-dispatch.com



new accounts at credit unions on Nov. 5. 
The effort helped spur customers to open 
more than 700,0000 new credit union 
accounts nationwide from mid-October 
through mid-November, according to the 
Credit Union National Association.
	 On the last business day before the end of 
Bank Transfer Day, the Independent Com-
munity Bankers of America’s online bank 
search program for community banks, at 
www.banklocally.org, had 10,000 hits, said 
Chris Lorence, the group’s executive vice 
president. The site typically gets about 100 
hits a day.
	 “We think consumers are done with the 
big box, one size fits all retail approach,”  
he said.
	 The group also is bringing its message  
to Wall Street. This week, it debuted a Go 
Local ad on the CBS JumboTron billboard 
in New York’s Times Square that runs until 
Jan. 1.
	 Signs on local community bank lawns 
this fall have drawn attention to their 
free checking accounts after some larger 
banks, including Bank of America and Re-
gions Bank, rolled out new monthly debit  
card fees.
	 Those fees were ultimately dropped due 
to backlash, but community bankers see 

J O IN US ONL INE STLTODAY.COM/BUS INESS

BUSINESSFRIDAY • 11.18.2011 • B1 •

1 M

FIVE QUESTIONS
Clark Wolfsberger, owner of Big Quark, finds new
energy in a drink that promises to enhance one’s
sleep. Page B5

*Automatic payments from a U.S. Bank package required. Rates as low as 2.99% APR are available for 3-year auto loans $10,000 and higher at 100% loan-to-value (LTV) or less. Rates as low as 3.99% APR are available for 5-year auto loans $10,000 and higher at 100%
loan-to-value (LTV) or less. Rates for smaller loan amounts, longer terms, or higher LTV may be higher. Loan fees apply. Loan payment and APR will vary based on the loan amount, the term, and any fees. Origination fees vary by state and range from $50 to $125 or up to 1%
of the loan amount. Loan payment example: a $10,000 automobile loan at a 2.18% Interest rate for 36 months with a $125 origination fee will have a 2.99% APR and a monthly payment of $290.80. Loan payment example: a $10,000 automobile loan at a 3.48% Interest
rate for 60 months with a $125 origination fee will have a 3.99% APR and a monthly payment of $184.10. Offer is subject to credit qualifications. Rates are subject to change. Some additional restrictions may apply. Installment loans are offered through U.S. Bank National
Association ND. © 2011 U.S. Bancorp, U.S. Bank. All rights reserved. Member FDIC

Our 110 St. Louis
area branches
are bumper to

bumper too.
usbank.com

877-444-BANK (2265)

3.99 %
APR*

60–Month Term
2.99 %

APR*

36–Month Term

MARKET RECAP
THURSDAY’S CLOSE

PCT.
CHANGE CHANGE CLOSE

DOW 134.86 -1.1% 11,770.73

NASDAQ 51.62 -2.0% 2,587.99

S&P 500 20.78 -1.7% 1,216.13

BLOOMBERG STL 7.49 -1.2% 590.63 T

SEE MARKETWATCH, B3

11,200

11,400

11,600

11,800

12,000

12,200

12,400

10,000

11,000

12,000

13,000

14,000

M J J A S O N
2

4

6

8

10

M J J A S O N
1

2

3

4

5

M J J A S O N

DOW 6 MONTHSDOW 10 DAYS NYSE VOLUME 6 MONTHS
In billions

NASDAQ VOLUME 6 MONTHS
In billions

The basketball hoop looming 10 feet over the mid-
dleof theBentonParkmarketingfirmoffers thefirst
clue that goBRANDgo! is not exactly your grandfa-
ther’s St.Louis business.
Clue 2: A culture that encourages employees to

bring their dogs towork.
Clue3:Aworkplace thatblares rockmusic (asop-

posed tomind-numbingwhite noise).
For the better part of two years, local economists

have predicted that the end of the recession would
hasten a foundational shift from the corporate and
manufacturing empires that have traditionally
dominated the area economy to small, innovative
start-ups that provide a handful of jobs.
Right on cue, the future is unfolding in a re-
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Benton Park residential neighborhood where
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Despite what youmay hear from politicians,what’s
good for your family isn’t necessarily the same as
what’s good forAmerica.
I point this out because theHouse of Representa-

tives is scheduledtovote todayonabalancedbudget
amendment, one of the most dangerous ideas to
comeoutofWashington in a long time. Its support-
ers bring up the household budget analogy all the
time.
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Metropolitan Urological Special-
ists PC, a leading St. Louis area
medical practice, appears to be
digging itself out of a $1.3 million
tax problem.
Public records filed this year

indicate that the Chesterfield-
based medical practice and its
property affiliate —Metropolitan
Urological Properties LLC — has
owed at least that much in de-
linquent federal, state and local
taxes, interest and fees.
Metropolitan, which operates

a sexual health clinic and offers
surgery and radiation treatments,
has about a dozen physicians.
The medical firm has an imaging
center, a laboratory, and doctors’
offices at various locations in
Crestwood, Creve Coeur, Floris-
sant and Chesterfield, including
offices on the campuses ofMercy
Hospital St. Louis and St. Luke’s
Hospital.
Metropolitan’s new interim

chief executive, Bob Lawson, and
several doctors did not respond
to requests to comment.Thefirm
referred questions to its attorney,
Mayer Klein. The medical firm
has substantially paid down its
tax liabilities in recent months,
Klein said. He would not specify
Metropolitan’s remaining bal-
ance of delinquent withholding
taxes, he said, because the com-
pany is privately held.
“Metro is strong and very suc-

cessfulandaverysolidcompany,”
Klein said. “I’m aware of our fi-
nancial condition, and we do not
have any tax concerns.”
On Sept. 16 of this year, the

Firm
gains
on its
taxes
Medical practice makes
progress on liabilities.
BY JIM DOYLE
jdoyle@post-dispatch.com
314-340-8372
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Scott Larson, the regional president of Carrollton Bank in Clayton, arrives at work with a handful of pies. The bank gives fresh pies to
customers who open new accounts at the bank. “It’s a nice touch,” Larson said.

When Carrollton Bank opened
its new branch in Clayton this
fall, the bank sent out a mailing
to 20,000 households. Tucked
inside the note from its chief ex-
ecutivewas an unusual promise:
a free apple pie from a local bak-
ery.
Since last month, Carrollton

has given out dozens of pies,
kept at the Clayton branch in a
warmer, to those who opened
newaccounts.
Thesmall-town,AndyGriffith

vibe was intentional. The em-
ployee-owned community bank
with nine branches was trying
to set itself apart from large na-
tionalbanks thathavedrawnflak
in recent years for shaky mort-
gage underwriting practices and
more recently, bank fees.
“It’s hard to impose fees and

hidden service charges and try
to slip them by customers when

you’re a small enough bank that
you see them in the bank every

day,”saidCarrolltonBank’s chief
executiveThomasHough.
The Southern Illinois bank

was founded by Hough’s great-
great-grandfather, a point the
bank stresses. It is based in Car-
rollton, about 55 miles north of
downtownSt.Louis.
Community banks in the U.S.

make up the vast majority of
banks but hold far fewer depos-
its than the big banks. The 6,217
community banks as defined by
theDoddFrankAct—thosewith
under $10 billion in assets—had
a combined $2.2 trillion in as-
sets at the end of September,
according to the Federal Reserve.
In comparison, the 80 banks not
classified as community banks
had$10.2 trillion inassets.

‘SMALL’ IS SELLING FOR BANKS

With ire being directed at larger banks, community banks are making a push for their customers.

BY LISA BROWN • lbrown@post-dispatch.com > 314-340-8127

Each pie given out by Carrollton Banks has this sticker that explains
the history and philosophy of the bank. Carrollton, which has nine
branches, is owned by its employees.

ArchCoalInc.,thenation’ssecond-largestcoalproducer,plansto
investasmuchas$300millioninanundergroundmineinSouth-
ern Illinois, amove that could eventually employ 250people.
Creve Coeur-based Arch already has some of the permits

needed for theLostPrairiemine innorthernPerryCounty,though
the company doesn’t have a timeline for completing the project,
spokeswomanKimLinksaid.
“Full-scalemine developmentwill not commence until there is

provenmarketdemandandsalescommitments,”Linksaid.
Archexpects toproduce800,000tonsof coal in thefirst yearof

operation at the mine and increase production to 3.5 million tons
within 5 years, according to a permit application filed with the
ArmyCorpsofEngineers.
The coal to bemined at Lost Prairie is verymarketable because

it has a lowchlorine content,meaning lessmaintenance forpower
plant boilers, Link said. It could also help utilities meet expected
newemissions requirements.
Theminewouldoccupy440acresofan848-acresitenorthwest

of Pinckneyville. The company said it may begin site preparation
androadconstructionwithinayear.
Thecompanymaintainsvastcoal reserves in the IllinoisBasin,a

coal producing region that covers parts of Southern Illinois, Indi-
anaandwesternKentucky.
Arch Coal has a minority stake in Knight Hawk Coal LLC, a

Southern Illinois coal producer. In June, Arch acquired the Viper
mine in Sangamon County through its $3.4 billion purchase of
InternationalCoalGroupInc.

Arch plans S. Illinoismine
BY JEFFREY TOMICH • jtomich@post-dispatch.com > 314-340-8320
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the negative attention as a selling point.
	 Several community banks have taken 
their message to social media sites, includ-
ing Citizens National Bank of Greater St. 
Louis, which posted this message on its 
Facebook page in October: “We just don’t 
get the debit card fee thing and charging 
you 9 bucks to go make a deposit. Big 
banks equal big fees.”
	 The bank doesn’t have much of an ad-
vertising budget, so free social media sites 
have helped boost Citizens’ ability to reach 
new customers, said its president and chief 
executive David Bentele.
	 “We’ve seen some increase in people 
opening accounts because they’ve had 
enough of a big bank,” Bentele said. Ma-
plewood-based Citizens National Bank has 
six branches.
	 Bentele said many community banks 
had caught up with big banks on a service 
that’s in great demand from customers: on-
line bill paying.
	 Larger banks have invested more earlier 
and offered the service first, but most com-
munity banks now have similar services, 
Bentele said.
	 Some community banks, including Car-
rollton, have also joined networks with 
other banks so customers aren’t hit with an 

ATM fee if they need to get cash.
	 At Concord Bank in south St. Louis 
County, the single-branch bank began 
in August to offer something’s that’s rare: 
Sunday hours. (US Bank offers Sunday 
hours at branches in many Schnucks gro-
cery stores.)
	 Concord also extended the time it’s open 
on weekdays by four hours, so it’s now 
open from 8 a.m. to 7 p.m.
	 Concord’s chief executive, Tony Feraro, 
hopes to attract customers who are un-
happy with big banks’ frequent name and 
personnel changes.
	 He’s forecasting growing deposits by 
between 8 and 11 percent with the extra 
hours. But an added benefit, Feraro said, 
is opening up more opportunities for cus-
tomers to speak with bank employees.
	 “It’s banking the old fashioned way, 
where customers would stop in just to sit 
and chat,” Feraro said.
	 But despite the free pies, extra hours and 
advertising, bankers acknowledge that it’s 
difficult to persuade customers to switch 
banks. Switching services such as online 
bill pay can be arduous and time consum-
ing to set up.
	 “When Bank of America announced 
their $5 debit card fee, we had a lot of (its) 
customers come to our branches to open 
new accounts,” said Rick Bagy, president 
of First National Bank of St. Louis. “It’s 
slowed dramatically. … In the banking 
business, you really have to be mad at your 
bank before you leave.”
	 Carrollton Bank’s Hough said commu-
nity banks weren’t for everyone, pointing 
out that large corporations needing in-
ternational reach probably wouldn’t have 
their needs met by a community bank.
	 “But I think some people like to walk 
in and talk to the owner of the bank,” he 
said. “I do think people are gravitating to 
local businesses where they know a deci-
sion maker.” ❚

Each pie given out by Carrollton Banks has this sticker that explains the history and philosophy 
of the bank. Carrollton, which has nine branches, is owned by its employees.


